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Xinhua Publications Distribution Group Corp
Established

Several of China's largest publishing and distributing giants have
joined hands in investing in Xinhua Publications Distribution Group
Corp, which was officially founded in Sept 2003 in Beijing.

Partner companies include Xinhua General Bookstore, one of China's
largest book wholesalers, and China National Publications Import &
Export (Group) Corp. Both companies are members of the China
Publishing Group.

The State Postal Bureau, another partner of the new Xinhua
Publications Distribution Group Corp, has taken the lion's share in
newspaper and magazine distribution in China and has established a
gigantic distribution network across the country.

The new company is viewed as China's answer to the fierce
competition likely to come in the industry.

While foreign capital is not permitted in the book publishing sector, it
is allowed in the distribution sector.

Since May this year, foreign investors have been allowed to sell
newspapers, magazines and looks in the local retail market. The
wholesale market will be opened in December 2004.

The entire distribution sector should be fully liberalized within five
years, to accord with China's World Trade Organization (WTO)
commitment.

Dozens of foreign companies, including international big names such
as German media conglomerate Bertelsmann AG, are already getting
set to dig gold in the Chinese market, which is a great attraction
because of its immense size.
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Combining China Publishing Group's leading edge in book publishing
and the State Postal Bureau's distribution network, the newly
established Xinhua group is expected to be able to handle the
competition after China' s entry into the WTO.

The most urgent job for Xinhua, according to Song Xiaohong, a
member of the board of directors, is to restructure the partner
companies' current resources.

The long-term objective, Song said, is to become the leading player

in the distribution sector with 20 to 25 percent of market share.

The BIBF Concluded with Success

The 10th Beijing International Book Fair (BIBF) held from September
17 to 21 in Beijing at the Beijing Exhibition Hall, the organizing
committee for the event has announced.

The fair was originally scheduled for May, but was postponed due to
the outbreak of SARS (severe acute respiratory syndrome).

The theme of the event this year is "Publishing and Exchanges."

As the most renowned book fair in Asia and one of the largest in the
world, the fair is a major platform for book trade and copyright trade
between Chinese and international publishers.

The fair differs from book festivals by mainly targeting publishers,
rather than readers.

The exhibition opens to ordinary readers only on the last three days,
and opens to publishing companies exclusively on September 17 and
18.

The fair was initiated in 1986, and had been held every two years
since. Starting from this year, it has been upgraded to an annual
event.

Yale Publishers Visit Beijing to Promote Book
Cooperation

A Yale University delegation headed by Joseph Reed, vice
secretary-general of the United Nations visited the China
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International Publishing Group (CIPG) in Beijing on September. The
Chinese group is collaborating with Yale University on a long-term
publishing project series entitled, Culture and Civilization of China.
Reed is also a coordinating director of the project.

The Culture and Civilization of China series is a cooperative program
between China and the United States. The monumental undertaking
will result in 75 volumes on the cultural riches of Chinese civilization,
covering everything from art and culture to literature and philosophy
in China.

"The book series is a great project in cultural exchanges between
China and the United States, and therefore of far reaching
significance,” said Zhao Qizheng, minister of the State Council
Information Office, while meeting with the delegation.

Cai Mingzhao, vice minister of the State Council Information Office
and president of CIPG held talks with the delegation. Both sides
reviewed the progress of the project over the past decade.

So far, two titles have already been published. One is Chinese
Architecture, a comprehensive and highly-illustrated book about
Chinese architecture from Neolithic times through the early 20th
century, which was published in 2002. The other is Three Thousand
Years of Chinese Paintings published in 1997.

The two books have been gifts between the state leaders of the two
countries and have aroused wide attention from political, cultural and
diplomatic circles of the two countries.

During the talks, both sides had detailed discussions how to
accelerate the progress of the project in the future. They agreed to
set up a new cooperative mechanism, strengthen communications
and coordination and to work out more practical publishing plans in
order to ensure the smooth progress of this, the largest publishing
project between the two countries.

Among the Yale University delegation were John Donatich, director of
Yale University Press, Steven Robinson, counsel of Yale in Beijing
and resident partner of Hogan & Hartson, Fawn Wang, assistant to
President and Vice President of Yale University, and Cynthia Forbes
from the New York Office of the CCC project.
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Avant-garde Bookstore Expands Its Horizons

Beijing-based chain bookstore, the Modern Bookshop, recently
announced the opening of the Modern Bookshop Direct Sales Outlet,
China's first venue dedicated solely to selling English and Chinese
language books on contemporary art, architecture, design,
photography and cinema.

Situated among artists' studios, galleries, design houses, coffee
houses, bars and restaurants in newly renovated industrial spaces
inside the Dashanzi 798 Factory compound, the bookstore will serve
the arts community and art-goers who frequent the area'’s chic new
art spaces.

The bookstore will carry over 200 titles from top art publishers in
Germany, Britain, the United States, Japan, not to mention the many
art publishing houses at Chinese mainland, Hong Kong and Taiwan.

"Our aim is to provide a place where people can find the most
up-to-date and comprehensive selection of imported and home-made
contemporary art books," said Kan Xiaomang, general manager of
Modern Bookshop.

Each month the bookstore will roll out new titles on themes that tie in
with the local art scene. In the first month of operations, the theme
was "Art Now" to coincide with the opening of the Beijing Biennale on
September 20.

In addition to books on top Chinese artists participating in the
Biennale, the Modern Bookshop will also feature art books on foreign
participants, such as world-renowned artists, Andy Warhol, Jeff
Koons and Damien Hirst, as well as catalogues from other top
biennial exhibitions around the world. Recent exhibition catalogues
from top modern art museums such as New York's Museum of
Modern Art and London's Tate Modern Art Gallery will also be
available.

Month two will focus on "Architecture Now" and feature books on top
architects who are bringing innovative new designs and ideas to
Beijing, Shanghai and cather cities around the world, such as Rem
Koolhaas (CCTV Building), Herzog and De Meuron (The Olympic
Stadium), Cui Kai and Zhang Yonghe.
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Book Reveals Folk Medicine

In his latest book Xueyu Yuanwang Shu (Wish Trees in the Snow
Area), veteran reporter Li Xiaolin recorded with reverence the present
challenges and opportunities facing Tibetan medicine, and
introduced in simple language the history of the ancient medicine.

The book is the fruit of Li's 18 trips to the Qinghai-Tibet Plateau over
the past five years to visit dozens of Tibetan hospitals and interview
hundreds of Tibetan doctors.

His book introduces the dangers threatening the natural environment
of the plateau; the price of Tibetan medical herbs; the fate of Tibetan
medicine hospitals; the ives of famous Tibetan doctors; and the
achievements of entrepreneur Lei Jufang in developing the medicine.

"The book is itself a meaningful document,” wrote Zhu Guobei,
president of the Chinese Ethnic Medicine Society in the preface.

In his trips Li went to sacred mountains, picked herbs along mountain
paths and slept among the flowers in the grassland. "No matter how |
get across the plateau | am always only ever on its edge. It has a
great impact on everyone who enters it. It's really a special land,”
wrote Li.

Born into a Miao family in Jianshi, central China's Hubei Province, Li
has been a reporter for the Beijing-based Chinese Ethnic Groups
magazine since 1988. He had already published four books on ethnic
group communities in China.

Xueyu Yuanwang Shu (Wish Trees in the Snow Area), by Li Xiaolin,
299 pages, 39.8 yuan (US$4.8), published by the China Tibetan
Studies Publishing House.

Cross-Straits Publications Exchange Center
Established in Beijing

A center for exchanging publications across the Taiwan Straits was
established in Beijing in August, the center announced at a news
conference in September 18, 2003.
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The center, aiming to promote cross-straits exchange, cooperation
and development of the publishing industries on both sides, is a
non-governmental institution, with its office located in the
Beijing-based Jiuzhou Publishing House, which was established in
1993.

The central job of the center is to enhance information exchange and
copyright trade, promote both sides of the Straits to share good
publications and develop cooperative items for publishing industries
of the two sides.

The center will also offer related services between the mainland and
Taiwan, especially on the mainland's policies, regulations and
information on publication for publishers in Taiwan.

"The center can play an important role in promoting the exchange
and cooperation of publishers across the Straits and making a closer
relationship between the two sides," said Zhang Mingqing, assistant
director of the Taiwan Affairs Office of the State Council.

Xu Shangding, head of the center, said only if they complement their
advantages can the publishing industries across the Straits, even the
worldwide Chinese publishing markets, resist the impact brought by
the two sides' entry into the World Trade Organization.

Material Girl's Book to Arrive in September 2003

The English Roses, a children's book penned by pop diva Madonna,
was hit local bookstore in a bilingual version on September 15 2003,
the day of its worldwide release.

This is probably the first time a Western book will hit the local market
simultaneously with its global release, suggesting the importance of
the Chinese market and its readiness to accept imported culture.

"We believe the book will find a lot of readers here," said Lu Peiging,
purchasing manager for Shanghai Century Scholar Books Co Ltd,
one of the biggest bookstore chains in the city. "We've arranged a
whole package of promotion events for the book on the launch day."

Scholar Bookstores have purchased 2,000 copies for its first month of
sales. Lu said that's a large number for any book. The store only
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ordered 600 copies of Hilary Clinton's Living History, which enjoyed
huge sales in the United States.

Local readers are curious about the book.

"By no stretch of the imagination could | picture her telling fairy tales.
Not her. She's just too much related to cone bras, crucifixes and
those kind of things," said Dai Weiqi, a local Madonna fan who said
he would buy a copy of the book once it was on the market.

"The interesting thing is that most people doubt Madonna's ability to
pen an innocent children's book. But it acts as a stimulus to pique
curiosity in children and adults alike," said Li Shu, editor of the
Chinese-version of the book with Liaoning Education Press.

The Liaoning Province-based publishing house bought the copyright
for the book from Callaway Editions in May and adopted the Chinese
translation from Taiwan Province's copy to meet its deadline.

Financial details of the book deal were not disclosed.

Li says the Chinese version has eight more pages than the English
version because it's been printed in two languages. Other than that,
there's absolutely no difference. The cover of the book also uses a
matte laminated jacket with a special "lip gloss" effect.

The English Roses is released in 42 languages in more than 100
countries and regions.

The launch is billed as the largest ever "simultaneous multi-language
release," presumably meaning no book, not even a Harry Potter
installment, has ever been translated into as many tongues at the
same time as Madonna's tome.

The book, about "feeling green with envy, blue with loneliness, pink
with embarrassment, purple with rage and how to find true-blue
friends," is the first of five illustrated storybooks created by the
Material Girl. Renowned fashion artist, Jeffrey Fulvimari,
complements Madonna's story with colorful illustrations.
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First Private Publication Venture Gets Greenlight

In a magjor step towards opening its press and publishing market, China has for the
first time awarded exclusive rights to sell and distribute publications to a private

company.

The action, which tears down the traditional barriers that awarded such contracts only
to State-owned indtitutions, took place on Friday.

WDGY (Wende Guangyun) Media Distribution Group, a Guangzhoubased
advertising and publications distribution firm awarded the deal, made the
announcement over the weekend.

Before, only a few large state-owned enterprises like the national postal system had
such privileges.

It follows a September 1 action by the General Administration of Press and
Publication enacting a bellwether regulation to open up the huge Chinese publicatiors
market.

In effect, the new regulation removes restrictions on sources of funds and opens up
the genera distribution rights to privately funded companies, while raising funding
requirements on distribution companies gpplying for such rights,

According to the regulation, a company, no matter whether State-owned or non State,
needs to have registered capita of more than 20 million yuan (US$2.4 million) and
business space of at least 1,000 square meters.

"The new regulation has changed the old distribution system born in the planned
economy period, and smashed the monopoly and provided an environment for fair
competition,” said Liu Binjie, the administration’s deputy director.
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He noted the action is a sign of a gradual opening of the publications nmarket and a
deepening reform of the Chinese press.

"Five years from now, Chinas publishing market will be totally open to the world,
with no limits on capita or proportion of funds,” he stressed.

China promised to allow foreign distribution companies into the field of publications
distribution by December 2004.

"The current distribution network, including the posta system and distribution
departments of each newspaper and magazine, has not formed a competitive, orderly
market in the distribution business” said Liu.

Insiders said the move is designed to attract more powerful entities to participate in
the competitive publications market, helping develop a mainland distribution industry,
and thus to be better prepared for the impact from foreign publishers entering the
arenanext year.

WDGY, with a registered capital of 50 million yuan (US$6 million), has three local
distribution networks in the areas of Beijing and Tianjin, Guangzhou, and northwest
China

The group has set up 29 branch centers around the country and aims to build an
efficient distribution network that can cover 29 large and middle-scale cities, along
with more than 200 smdler cities.
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The most important section of the copyright import to China was children’ s books.
After 1995, the trandation copyright import of this section to Chinese publishers were
very much increasing. Only in 1999, 157 titles were imported from Germany. In 2001,
it reached 177 titles.

The general copyright sales on German children’ s books to the world were nearly the
same as to China: since 1996 the German copyright export on children’ s books had
done even better than books on art. In 1998, there were totally 1200 titles being sold
to the world.

There are statistics information on the copyright trade of children’ s books released by
German Book Information Center on the main page of its website. The website
address is. www.book-fair.com/biz-peking. Those who are interested in obtaining the
information may go to the webgte for more detalls.

Followings are the information in different categories about the book copyright trade
of Germany to China.

Copyright Sold to Chinese Language Regions
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Germany is considered as a country of “ poets and philosophers’ by many countries.
Statistics shows that the copyright sales of philosophy and psychology books are
nearly the same as art books. They are dl evidently increasng.

The copyright sales of books on economics and social sciences do not take a relative

large part in the copyright statistics. But they are in fact increasing since 1990.
Especidly from 1997, it seems more people have interestsin thisfield.
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Books on history and culture have taken a relatively important position in the
statistics of German copyright export. Since 1993, the copyright sales of these fields

have kept increasing.

Copyright export on medical science books to the Chinese language regions were not
noticed much between 1992 t01994. While from 1995 to 2001, it was much more
looked upon. It shows the generd development of the German copyright trade.

Copyright Sold to Chinese Language Regions
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By 1998, the copyright sales of mathematics and information science books were
increasing. In 1999, the copyright export of natural science books reached a high
leve.

Last, let us pay some attention to the following two situations. Those two situations
show some characterigtics of the copyright sales to the Chinese language regions.

First, with different need from other countries, the Chinese language regions are not
interest in the plastic art books. But, the performance art books have attracted many
Chinese publishers’ attention in the recent years. In 1999, there were only 7 titles to
be exported to Chinese language regions. It soon increased to 37 titles in 2000. In
2001 the quantity had reached to 158. The in-depth analysis on this situation would be
very interegting.

The second situation is concerning to essay books. In Germany, essay books include
al those books which are difficult to put in any categories. From the data of the
statistics it could be sure that by 1997 the copyright sales of those books had not been
much influenced on the Chinese language regions. But in 1998 and 1999, it suddenly
increased sharply, and then it again decreased evidently.
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