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China's entry into World Trade Organization (WTO) brings great opportunities to the 

development of Chinese domestic publishing industry and opens a vast fertile land for the 
foreign investors. Meanwhile, it also brings great challenges to both. On one hand, as a 
new member of WTO, publishers in China lacks experience in international cooperation 
and orientation definition, thus leads to a wide gap between the China and overseas 
publishing industry. On the other hand, foreign investors are unfamiliar with China 
publishing procedures and specialties. So how to coordinate the relationship between the 
two parts and promote both developments is an imminent problem facing us. 

This e-Journal, complied by the CNPIT Tom Culture Company Limited, is dedicated 
to bringing abundant publishing resources to the world. 

CNPIT Tom Culture Company Limited was established in March 12, 2003, which is a 
joint venture of CNPIEC Information Technology Co. Ltd. and Notting Investment, a wholly 
owned company by TOM.COM. The business line of this new company will fall into 
services of media, publication and sales, and also ad consulting service. Aiming at being 
the leader in China of professional media agents and consulting service providers, CNPIT 
Tom Culture Company Limited will strive hard to offer professional media consulting and 
sales services of specializations, brands, segments and grandness to the publishing 
communities. 

Both shareholders of the new joint venture have comparable strength in advertising 
and publication. As a state-owned enterprise with more than 50 years of experience, 
China National Publications Import & Export (Group) Corporation (CNPIEC) keeps an 
extensive cooperation and relations with more than 20,000 publishers all over the world, 
and also more than 10,000 domestic libraries and institutions. CNPIEC is a major partner 
in book distribution system for Xin Hua Bookstore, Foreign Language Bookstores and 
more than 300 hotels around China. Throughout the past two decades, it has been 
ranking first by holding 70% of the imported publication market. CNPIEC Information 
Technology Co. Ltd. is a subsidiary of CNPIEC. It is working to bring the traditional 
business of publication, printing, contents management and circulation of CNPIEC to a 
new era by developing, managing, conveying, and publishing the digital contents. It will 
also provide the value-added services such as electronic contents service and electronic 
circulation service. Tom.com's headquarter is in Hong Kong with branches in Beijing, 
Shanghai, Guangzhou and Kunming. Aiming at trans-media advertising strategies, 
Tom.com has established both an online and offline media business via acquisition and 
internal expansion. So far, Tom.com owns Kunming Feng Chi Information Co. Ltd. and 
Shanghai Maya Advertising Co. Ltd. as its out-door media agents. It publishes "Asia 
Week" magazine in Hong Kong. In Taiwan, it owns PC Home Online and Cite Publishing 
Group. In terms of online media, it owns CN TOM, HK TOM, 163.net and shawei.com, etc.  

The advantages and experiences of both parties make it possible to set up one of the 
largest Chinese media platform to facilitate the development of Chinese publication 
communities. 
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China to Hold Its  
Largest International Book Fair 

 
 
 
 
 

The 11th Beijing International Book 
Fair, featuring more than 900 foreign and 
domestic exhibitors, will be held in Beijing 
Exhibition Hall on Sept. 2 to 6, an official 
said here Wednesday. 

Beijing International Book Fair was first 
launched with the government's approval 
after the reform and opening-up. Adhering to 
the principle of "ushering world books into 
China, introducing Chinese books to the 
world", the size of Beijing International 
Book Fair has seen constant expansion, 
international position undergoing continuous 
upgrading and its influence becoming 
increasingly profound since the first Fair was 
held in 1986. Not only playing an important 
role in prompting technical and cultural 
exchange, expanding sino-foreign 
cooperative publishing and copyright trade 
and developing book import/export, Beijing 
International Book Fair has also built up 
itself into a big stage for exchange of 
international book industry and transformed 
itself into the most influential large scale 
international book fair of Asia. 

The Theme of the 11th Beijing 
International Book Fair will be held Sept.2-6, 
2004 in Beijing Exhibition Center. Theme of 
this Fair is "Books and Peace". The hosting 
parties are: General Administration of Press 

& Publication (State Copyright Bureau), 
State Council Information Office, Ministry of 
Education, Ministry of Science and 
Technology, Ministry of Culture, Beijing 
Municipal Government, Publishers 
Association of China. Organizing parties are: 
China National Publications Import & Export 
(Group) Corporation, China Universal Press 
& Publishing Co., Ltd. Assisting parties are: 
Joint Publishing (H.K.) Co., Ltd, China 
Audio/Video Association.  

The Fair covers an exhibition area of 
26,800 m2, 984 show spaces (among which: 
13 halls, 962 show booths, 1 exhibition and 
sales room, 22 sales booths). It is projected 
that there are 42 participating countries, 
regions and international organizations.  

This Fair will continue to follow 
large-scale international book fair standards 
and forms, incorporating both book 
exhibition and copyright trading while 
highlighting copyright trading. Main items 
on the exhibition area are books, with 
printing, periodicals, audio/video electronic 
publications as auxiliary items.  

Compared with the 10th session, the 
11th Beijing International Book Fair remains 
the same in total area and total number of 
show spaces, with only the show area setup 
and show space partition adjusted in some 
parts. In order to boost copyright export, an 
export copyright selected items promotion 
area is set up in Hall 6, where selected 
Chinese titles eligible for copyright export 
are displayed. At the request of overseas 
exhibitors, a coffee area is set up in Hall 6, 
servicing exhibitors for copyright 
negotiations. An onsite selling area is also set 
up on the southwest corner of the front  
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square, in consideration of the audience's 
strong inclination to buy books on the show, 
and also for purposes of expanding the 
influence of BIBF, attracting more audiences 
while not negatively impacting copyright 
trading talks. Books sold will have the BIBF 
stamp on them, to differentiate them from 
those on the show.  

In order to highlight the cultural 
characteristics of BIBF and to enhance 
intra-industry communications, two key 
cultural activities will be organized while 
continuously advocating and assisting 
exhibitors to stage popular cultural activities.  

1. To host Conference of Book Fair 
Directors. The biennial Conference of Book 
Fair Directors will be held during the time of 
BIBF. Leaders from nearly 20 world leading 
book fairs will come to Beijing to attend 
BIBF to discuss the development of world 
book fairs. (Appendix I) 

2. To initiate Beijing International 
Publishing Forum. This year, "Beijing 
International Publishing Forum" will be held 
prior to the 11th BIBF, and following 
sessions of Beijing International Publishing 
Forum will be held annually with different 
topics decided for each session. (Appendix 
II) 

 
 
 

 
"2004 Beijing International Publishing 

Forum" Being Held in Beijing 
 

The General Administration of Press & 
Publication and State Council Information 
Office will host "2004 Beijing International 
Publishing Forum" prior to the Beijing 
International Book Fair this year  

 
 
(Aug.30-Sept.1, 2004) in Beijing Frien Hotel, 
aiming to look into how to use international 
practices as reference in the current reform of 
publishing industry, to provide a dialogue 
and exchange platform for publishers and 
overseas leading publishing institutions, to 
learn from advanced overseas publishing 
management philosophy and to further clear 
up our country's thinking of publishing 
industry reform and development. Topics of 
the forum involve group operation of 
publishing industry and enterprise's strategic 
management and international trade. Group 
operation includes publishing group's 
structural management pattern as well as 
merger and expansion. International trade 
covers copyright trade, publishing going to 
dship the world strategy, influence of 
technological innovation and situation 
change upon publishing, etc. Liu Binjie, the 
Deputy Minister of General Administration 
of Press & Publication of the People's 
Republic of China, and Marjorie Scardino, 
CEO of Pearson Group will attend the forum 
as distinguished guests.  

Dame Marjorie Scardino, CEO of 
Pearson Plc, will deliver a speech on 
"Building corporate integration and 
positioning to global market". Marjorie 
Scardino began to act as CEO of Pearson 
Group in 1997. Under her leadership, 
Pearson Group has been transformed into a 
multinational education and media giant 
from a group engaged in many different 
industries. Her outstanding capability in 
group strategic operational management wins 
her fame of best female managers. She is one 
of the most influential managers in the 
publishing industry in Europe and U.S. Will 
Ethridge, president of Pearson Education and 
president of Pearson Higher Education &  
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Professional Publishing, will also share the 
success stories on the forum. Will Ethridge 
began to assume executive of international 
operations and president of higher education 
and specialty publishing in 1999. Within this 
period, the businesses led by him have 
witnessed a faster-than-average growth in the 
industry, gaining a leading position in world 
market.  

Gerald de Roquemaurel, chairman, 
president and CEO of Hachette Filipacchi 
Medias, will demonstrate the essence of 
Hachette Group, the global giant of popular 
magazine publisher, on the topic of "Mission 
of Magazines". Hachette Group maintains 
operations in 38 countries and regions around 
the world. Its well-known publications 
include ELLE, Marie Claire, Paris Match, etc. 
It runs 220 magazine titles globally. 

Having been working for 26 years with 
Penguin Publishing Group, Peter Field, 
incumbent Asian chairman and CEO and 
senior director of Penguin Group, will tell the 
secret of popular readings - "Publishing of 
popular readings: local positioning and 
international market". 

Greg Browne, president of Thomson 
Learning International Group, and Wanxiong 
Chen, president of Sino United Publishing 
(Holdings) Limited (Hong Kong), will also 
deliver speeches on the forum.  

Wang Qing, chairman and general 
manager of Sichuan Xinhua Distribution 
Group and Hu Xunbi, chairman of  Zhiyin 
Group, will exchange with industry people 
from home and abroad on hot topics in 
China's publishing industry. Leading officials 
from various domestic publishing and 
newspaper groups, publishers and 
editors-in-chief of book and audio/video 
publishing houses are also invited to attend  

 

 
 
the forum.  

The forum will be of great significance 
in looking into how to use international 
practices as reference in the current reform of 
publishing industry, and in the meantime, it 
provides a dialogue and exchange platform 
for publishers and overseas leading 
publishing institutions. During the forum 
time, Copyright Society of China will host a 
sub forum with the topic of "Copyright 
protection under the network context". 

Beijing International Publishing Forum, 
with different topics, will be held every year 
during the Beijing International Book Fair 
time.  

Hosting parties of "2004 Beijing 
International Publishing Forum" are: General 
Administration of Press & Publication, State 
Council Information Office. Assisting parties 
are: Pearson Group, Frankfurt Book Fair 
Corporation, Joint Publishing (H.K.) Co., Ltd. 
Organizing parties are: China Publishing 
Group, Publishers Association of China, 
Copyright Society of China, China 
International Publishing Group, China 
Publishing Science Research Institute, China 
National Publications Import & Export 
(Group) Corporation, China.com, China 
Book Business Report, News Press Paper.  
 

 
 

China Publishing Market Opens Wider 
 

Reform in China's press and publication 
industry is on a sound track, with overseas 
investors playing active roles in helping the 
sector shift from a planned economy to a 
market-oriented one.  
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Shi Zongyuan, director of the General 

Administration of Press and Publication, said 
at the First Forum of China Publishing 
Development High-level Strategy that 
market-oriented reform is under way. 

The central government selected eight 
national-level newspaper institutions for 
property rights reform trials last year to 
transform them from institutions to 
joint-stock companies with the State holding 
majority stakes. 

It also approved a reform scheme for the 
China Securities Journal recently. 

Meanwhile, Xinhua bookstores in 
provinces of Sichuan, Zhejiang, Liaoning, 
Guangdong, Jiangsu, Fujian, and Shanghai 
Municipality have finished restructuring or 
are restructuring from state-owned 
enterprises to State-controlled shareholding 
companies. 

Shi said that overseas media giants 
could introduce funds, management skills, 
professionals and operational experiences 
into China to help the reform along. 

"However, as management structure 
reform in specific industries should be taken 
step by step, overseas investors' entry should 
be in line with the central government's 
regulations," Shi said. 

In accordance with China's 
commitments to the World Trade 
Organization (WTO), the nation opened its 
book and magazine distribution market from 
May.  

Meanwhile, there are still restrictions on 
foreign media giants publishing newspapers 
and magazines on the mainland. 

So far, a host of overseas investors and 
domestic media organizations are discussing 
plans to jointly exploit the "gold mine" of 
China's media sector.  

 
 
 

The two sides - one hungry for foreign 
capital in order to expand, and the other 
seeking opportunities to cash in on the sector 
- have recently taken a number of steps.  

Approved by the General 
Administration of Press and Publication, 
Hong Kong-based Global China Group and 
People's Daily, the largest newspaper group 
in the Chinese mainland, set up the first press 
joint venture - the Dahua Media Company - 
on the Chinese mainland at the end of 2002. 

With a registration capital of 250 
million yuan (US$30.12 million), the joint 
venture is engaged in the distribution of 
newspapers, magazines and books. 

Another Hong Kong firm - Tom Group, 
inked a joint venture agreement with the 
China Popular Computer Week Management 
Co Ltd in Chongqing Municipality in July 
2004. 

The Hong Kong-listed company also 
wants sign an agreement with one or two 
branches of Xinhua Bookstore, the 
state-owned book distribution network, in 
this year or early next year. It aims to build 
regional logistics via a partnership and 
develop a distribution network on the 
Chinese mainland. 

Long Yongtu, the secretary-general of 
the Bo'ao Forum for Asia, said that the 
step-by-step liberalization of China's press 
and publication market meant that domestic 
enterprises had to sharpen their competitive 
edges, while straightening out property rights 
should be on top of their agenda. 

"We should create a series of famous 
media brands in China and promote them to 
become internationally influential ones," said 
Long. 

In addition to overseas investment, 
raising funds on public markets has been  
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regarded as another efficient and quick 
method for China's powerful media 
enterprises to use. 

Early last month, Beijing Youth Daily, 
China's second-largest newspaper group, was 
reported to be preparing for a public offering 
in Hong Kong in November, aiming to raise 
over HK$1 billion (US$128 million).  

The firm's president, Zhang Yanping, 
said in March that it will seek an investment 
of 1.5 billion yuan (US$181.2 million) in a 
two-step initial public offering (IPO), with 
shares first listed in Hong Kong and then on 
the mainland's A-share market.  

If its IPO succeeds, it will become the 
first major state-owned newspaper to list 
overseas. 
 

 
 

Oral Biography of Deng Xiaoping 
Published 

 
 
 
 
 
 
 
 
 
Deng Xiaoping Centenary, an oral 

biography on the life of the late paramount 
leader Deng Xiaoping, has been published by 
Beijing's New World Press. The book was 
officially released two days ahead of the 
August 22 centenary of Deng's birth.  

The book was compiled by the Party 
Literature Research Center of the Central 
Committee of the Communist Party of China  

 

 
 
(CPC) and China Central Television (CCTV), 
which produced a documentary on the same 
theme.  

 

 
 

The text is based on the scripts from the 
documentary, but also includes interviews 
with about 100 additional people who are 
familiar with Deng and many historical 
photos. 

The interviews provide vivid accounts 
of Deng's charismatic personality. Some of 
the photos are being published for the first 
time. 

The six-part book depicts Deng as a 
great statesman as well as an ordinary person 
with ordinary emotions and interests. It 
describes his love for his family, the people 
and the country and his friendships with 
some of the great personages of the period, 
such as Mao Zedong and Liu Shaoqi. It 
emphasizes Deng's perseverance in 
promoting reform and national reunification 
from the late 1970s. 

"The book tells readers true and 
intriguing stories of Comrade Deng 
Xiaoping's important experiences, thoughts 
and decisions in the words of the witnesses to 
trace his life in an objective manner. It will 
help readers better understand the Deng 
Xiaoping Theory. The fresh historical 
materials in the book make it a precious 
collector's item as well as an excellent 
textbook," said Zhou Mingwei, vice 
president of the China International 
Publishing Group (CIPG), the parent  
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company of New World Press. 

The book is now available only in 
Chinese but copyright negotiations are under 
way for publication in several foreign 
languages. 
 

 
 
 

Xinhua Bookstore Plans to Get Foreign 
Investment 

 
China's giant Xinhua Bookstore 

distribution firm is considering to introduce 
foreign investment while transforming itself 
to a joint-stock company.  

Xinhua Bookstore Head Office, founded 
in 1951, used to be the sole distributor of 
books and audiovisual products to at least 
5,000 bookstores across the country.  

More than 500 publishing houses used 
to rely on it to distribute their publications. 

However, the state-owned distribution 
company is now challenged in several ways.  

"Xinhua Bookstore Head Office will be 
reshuffled into a joint-stock company soon in 
order to break the bottleneck of 
development," said Yang Muzhi, chairman of 
the board of Xinhua Publication Distribution 
Group Co.  

Xinhua Bookstore Head Office is one of 
the group's three subsidiary companies.  

Privately-owned bookstores, which have 
grown rapidly in recent years, are one of its 
competitors, said Liu Guohui, general 
manager of the Xinhua Bookstore Head 
Office.  

Privately-owned bookstores now 
account for the sale of at least 40 percent of 
all non-academic books.  

"Other competitors are foreign  

 
 
distribution companies," Liu said.  

Foreign firms will be allowed to sell and 
distribute publications in all cities in China at 
the end of this year, in line with China's 
pledges made on accession to the World 
Trade Organization in late 2001.  

All restrictions will be lifted at that time 
on the functioning of foreign-funded 
distribution companies.  

It has therefore become an urgent task 
to reshuffle the company and strengthen its 
supply ability, said Yang Muzhi.  

The head office is now negotiating with 
several investors.  

According to Song Xiaohong, general 
manager of the group, domestic and foreign 
capital will both be considered when 
transforming the head office into a 
joint-stock company.  

The group also plans to build a network 
of stores across the country.  

The group will form distribution centers 
in six areas covering the whole country in 
five years, said Yang Muzhi.  

It has a target of establishing at least 
1,000 chain stores and 20 large bookstores 
covering an area of at least 3,000 square 
meters.  

Its distribution network will serve more 
than 15,000 bookstores in five years' time.  

"By then, the company should achieve 
annual sales of 3 billion (US$361 million)," 
said Yang.  

According to the information from 
many resources, Beijing Press & Publication 
Group will be officially founded before Sept 
30, 2003. It will comprise two publishing 
companies and four bookstores. With the 
gradual opening of publication and 
distribution market, this is an evidence 
showing that Beijing starts to integrate its  
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publication resource to compete with foreign 
enterprises to be established in Beijing. 

It is known that the four bookstores are 
Beijing Xinhua Book Store, Foreign 
Language Book Store, China Book Store and 
Xi Dan Book Plaza. The two publishing 
houses are China Book Store Press and 
Jinghua Press. The shares allocation is still 
pending so far.  

A month ago, a group of inspectors 
from The Department of Propaganda of CPC 
and General Administration of Press & 
Publication conducted an evaluation to this  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
proposal of merging. Mr. Zhang Xiaohu, the 
leader of Re-construction Office under the 
Department of Propaganda of CPC said that 
the proposal was not merely putting 
administratively the six individual 
organizations together, but a re-organization 
according to the corporation laws and 
modern corporate mission. This had to be in 
line with the principle of gathering relative 
enterprises to form a conglomerate 
specialized in publicating and logistics. 
Based on the current prerepuisites, it is the 
time to launch the Group. 


