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Two New  Two new companies have been set up under the control of

Companies Set China Publishing Group. One is Beijing Tianxia Chinese Book
Up Under the Data Company Limited (TCBD). Another is Beijing CPG
L eadership of Printing Materials Company Limited (CTMC).

China Publishing

Group According to China Book Business Report, these two new
companies were registered at the end of 2003. The registered
capital is 10 million RMB Yuan for TCBD, which is co-ventured
by Xinhua Bookstore Head Office, China National Publishing
International Trade Corp. (CNPITC), China National
Publications Import & Export Corp. (CNPIEC) and so on. The
registered capital is 20 million RMB Yuan for CTMC, which is
co-ventured by 12 companies of China Publishing Group.

TCBD’ s business is to build and develop a complete Chinese
bibliography database of Chinese publications. Its recent goal
is to fulfill the planning of the database, and to begin to collect
and process the data, and finally to hold and manage the
database for all companies of the Group.

CTMC will deal in all print business of the Group. It will pay

more attention to the cost of paper and the effect of print to
serve publishers with best price and high quality.

First Shanghai Shanghai International Children's Book Exhibition (SICBE)
Intl. Children's 2004 approved by the General Administration of Press and
Book Publication, PRC, will be held from July 10th to July 14th 2004
Exhibition in Shanghai Eastern Asia Sports and Culture Center. The
(SICBE) Will sponsors of SICBE are the China Publishing Group, the
Be Held in Shanghai Press and Publication Administration and Century
July 2004 Publishing Group (Shanghai) and so on.

The aim of SICBE is to: stimulate children cultural exchange
between China and the rest of the world, advance the
development of Chinese and foreign children’ s book publishing,
and provide a new business platform for importing excellent
children’ s books around the world, developing the overseas



NEWS China Publishing
E-Journal
market for the best Chinese children’s books, expanding

cooperation in joint publishing, copyright trade and book
import/export business.

The SICBE 2004 aims at copyrights trading and co—production
of children’s titles. The overseas children publishers are
optimistic about the enormous potential of China children book
market. They have expressed their interest in this exhibition for
copyrights business in China, in particular, Taiwanese
publishers and some publishers from Japan, UK, US, Germany
etc. It is still in the process of receiving exhibitor application
from domestic and abroad.

SICBE is the first international children’ s book expo in China. It
has got the support from the China Publishing Group, the
Shanghai Press and Publication Administration, Century
Publishing Group and the Publishers Association of China
(PAC), the Work Committee for Children’ s Readers (WCFCR),
PAC. The publishing groups, the general publishing houses
(groups) in other provinces and their subsidiary publishers of
children’ s readers, and various children’ s publishers all over the
China are receiving invitations and take active part in this
exhibition

(Contact Tel.: 86-10-65082308; Fax: 86-10-65082320).

Shanghai  Will  According to news on "Shanghai Publishing Network" on 6th
Build the February 2004, Shanghai Century Autumn Rain Logistics Co.,
Greatest Ltd (SCARL) under Shanghai Century Publishing Group
Logistics (SCPG) will activate a second stage of engineering by March
System of 2004, and it will become the greatest logistics system of
Publication in  Publication in the inland China after its building up. It will not
China only meet the demand of 13 publishing houses under the group,

but also provide the logistics service to presses in Shanghai
and in other places, it is realizing the transformation from
domestic logistics project of enterprises to exoteric logistics
enterprises of the third party, and contributing to make
Shanghai become a national publishing center.
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It is reported, as the first modern publishing logistics enterprise
in China, SCARL had introduced advanced recognition system
and equipments of automatic storage and quick tally. From
putting goods into the warehouse, and making tally,
examination, delivery to dealing with returned goods, the whole
process is managed by a computer system. It raises the speed
and rate of accuracy greatly by using E-ticket scanning instead
of counting and examining goods by manpower. In this second
stage, SCARL will invest about RMB 50 million, and a
large-scale full-automatic three-dimensional warehouse of steel
construction about 30 meters high will be built, its reserves will
be 6 times of current one, and the volume of books handled will
be more than RMB 3 billion after its building up. It can meet
needs of about 40 presses, and will become the greatest
logistics system of publication in China.

Five 2004 Council meeting of the Copyright Association of China
Assignments was held in February in Beijing. Shen Rengan, Deputy Director
of 2004 of of the National Copyright Administration of China (NCAC) and
Copyright Board Chairman of Copyright Society of China, held the
Association of meeting and gave an important speech. At the meeting, the
China to Eulfill annual report of 2003 and the work plan for 2004 had been

discussed and passed. Seven key tasks for 2004 had been
decided, which include: promoting copyright knowledge,
organizing professional training, conducting copyright study
and copyright exchange, developing the protection of copyright,
enhancing the action of Copyright Association of China,
cooperating with other organizations, and expanding
international exchange and cooperation.

Five important assignments of Copyright Association of China
for 2004 have been set down, which are: to hold a forum on
international copyright trade, which is named “The Chinese
Copyright Faces to the World’; to provide information for
anti-piracy and copyright protection; to form cooperation
relationship with Russian Copyright Association; to set up
“Information Network Committee” to push the work of each
special groups of the Association; to organize a collective
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China Looks

into Ancient

Ethnic
Chinese
Literature

Respected
Magazine's
Facelift

Completed

management team of copyright of Chinese literary works
cooperated with Copyright Protection Center of China (CPCC)
and China Writers Association.

Chinese academics have been delving into the depths of
ancient ethnic Chinese literature. And the result is an
impressive compilation of ancient works by ethnic Chinese,
published by Sichuan Xinhua Publishing House. Organized
geographically, the tome covers a wide range of historical facts
and offers a multi-dimensional look at China's demographic
mosaic.

The compilation is the first systematic work on ethnic Chinese
ever published in China. Dealing with many spheres, including
history, politics, economics, military affairs, folk customs, art
and literature, it represent the efforts of over 30 ethnic culture
research institutions in the country.

The compilation is divided into seven sections based on areas
inhabited by different ethnic groups. For some of the rare
ancient works included, only one original copy remains.
(CCTV.com February 24, 2004)

The Chinese version of People magazine, which was as
successful as the US equivalent in the 1980s, underwent a
major facelift this year to cater to the changing tastes of the
country's mainstream readers.

Founded in 1980 by the People's Publishing House, the
Chinese-language magazine was the first to focus on life and

people in the country.

Known for its true-to-life reports on people related to major

Chinese political, economic and cultural events, it has earned a
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reputation of being a "record of the history that is happening at
the moment."

But the magazine's status has dropped considerably among
younger readers, as more than 100 magazines focusing on
Chinese people have come out over the past decade.

Most of the magazines are of lavish design and include stories
mainly about stars in the entertainment industry.

People magazine, printed in black-and-white, had thus
witnessed a dwindling readership and a drop in advertising until
the recent facelift.

The new color version of People has maintained its high-brow
style and its orientation towards "well-educated urban adults,"
said Chen Youhe, editor-in-chief.

Chen said the magazine would be publishing more timely
in-depth reports on life and people in China.

He said the "heritage” of the old magazine can be a great
competitive advantage for the new edition, as well as its
website at www.renwu.com.cn.

The magazine has also signed a co-operative agreement with
Sina.com as a partner in the latter's newly opened life channel.

Over the past two decades, People has published more than
10,000 profiles and covered more than 200,000 celebrities at
home and abroad.
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Two More
Classics by
Milan Kundera
Published in
China

Two classic works of Czech-born writer Milan Kundera have
been published in China by Shanghai Translation Publishing
House.

Kundera's only short-story collection Laughable Loves and his
novel The Book of Laughter and Forgetting are among nine of
his works published to date by Shanghai Translation Publishing
House.

Milan Kundera

Kundera reached agreements in May 2002 to license a
Shanghai company to publish 13 of his representative works in
China.

The Book of Laughter and Forgetting once earned Kundera
"Prix Medicis," one of France's most prestigious literary awards.

Kundera, born in May of 1929, departed what was then
Czechoslovakia to France in 1975 and was naturalized in 1981.
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Shanghai Publishing House Cal|s Back
Dictionary with Binding Defects

Chi na's prestigious Shangha Trandlation Publishing House is calling back
8,000 copies of a hilingual dictionary with binding defects that was
published in 2003.

In a notice in Bejing-based newspaper China Reading Weekly, the
publishing house announced it would recall the 2003 edition of A Pocket
Russian-Chinese, Chinese-Russian Dictionary.

H olders of the dictionary were requested to return their old copies to the
publisher before March 31 in return for new ones mailed to them later on,
the notice said.

T he publisher would pay for the postal charges, it said.
This is the first ever recall of a publication in China, where the recall
system is till novelty, insders say.

Al the 8,000 copies of the edition had been distributed to bookstores
nationwide before the publishing house received samples of the dictionary
from its contracted binding factory recently, only to find its pages had not
been bound together properly.

! |t didn't occur to usto call back all the dictionaries at first, because very
few copies had been returned,” said YelLu, editor-in-chief, " But | was
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resolved to recall them al when | noticed the defect in many copies at
several bookstores."

Y e sid the recall was worthwhile, though costly, because the efforts
would help improve thelr corporation image.

The factory should be held responsible for the loss, he noted, because it
had used substandard technol ogies and materials in production.

| t had also failed to submit samples of the dictionary to the publisher
beforehand as was the normal procedure agreed between the two parties,
he said.

The State Administration of Press and Publication has spoken highly of
the recall, saying that all the country's publishers have a lot to do to raise
the quality of their publications.

Shanghai Trangdation Publishing House has published China's best-seller
bilingual lexicon TheEnglish-Chinese Dictionary, and has won the
exclusive rights for trandating and publishing in China works of
world-renowned authors including Ernest Hemingway, Milan Kundera
and 2002 Nobd Prize for Literature Laureate Kertesz Imre.

T he recall system appeared in China only in the last two or three years
and was used mainly in the auto-making industry.

The State Administration of Quality Supervision, Inspection and
Quarantine has called for a national recall system for defective products
to protect consumers rights and interests and help domestic enterprises
Improve quality assurance.

(Xinhua News Agency February 2004)



ANALYSIS

Analysis

Book Publishing Trend 2004:
Reviewed Through Beljing

Book Fair

Establishment of China Xin
Hua Bookstore Association

The annual Beijing Book Fair (BBF) was
held in the China International Exhibition
Center, Beijing, on the 8th Jan. 2004. This
is the 17th one held since 1987. The
colleagues took this annual Fair as the
inaugural ceremony of the book sale, and
the barometer or wind vane of publishing
activities of the year. According to an
incomplete statistics, the volume of sales
this year is RMB 2.59 billion Yuan, or 0.23
billion Yuan more than the last year.

Just as other industries, the publishing
industry has experienced various tests in
2003: the traditional administration of
Xinhua Bookstores was on its transitionary
period, private bookstores were gaining the
equal civil right, the distribution online had
shown its potential power in critical time,
detail business had been open to foreign
capital, and new “Regulation of Publication
Market Administration” promulgated....
New atmosphere in the publishing industry

made the 2004 Fair get notable changes
and characteristics from contents to forms.

About 60 overseas bookstores of
Chinese books wereinvited

“For the first time, 83 delegates
representing 60 bookstores from North
and South Americas, Europe and Asia
participated this Fair on our invitation.” said
Mr. Huang Guorong, office chief of the
Organization Committee BBF. This Fair
had sponsored 2 symposia, with all
delegates as participants: I. symposium on
problems existing in the sales and export
of Chinese books on international book
market and on the way to accelerate the
export; 2. the symposium on the reform
and innovation of this industry to promote
mutual understanding between domestic
and overseas colleagues.

Chinese government had promised to
open fully the detail market of books to the
whole world and to let foreign traders get



into Chinese book distribution market. Mr.
Liu Po, director of Distribution Department
under the State Ministration of Press and
Publishing holds that it
determination of Chinese publishing circle
to advance towards the world and to further
the opening policy. We all know that when
Chinese books enter a foreign country,
they are always unable to reach the main
stream society. The difference of
languages and cultures may be the causes,
but the main cause may lie in the short of or
uneasy access of the information
communication. So, the
overseas Chinese bookstores to participate
this Fair is just in order to build an
information platform to let domestic
colleagues know what kinds are books they
want and what books are read by Chinese
overseas, so as to let them edit and publish
object-oriented books and sold them easily
on world market.

shows the

invitation  of

Financial and economic books
wer e especially attractive

Without doubt, all visitors of 2004 Fair had
a deep impression on financial
economic books exhibited, because these
books were not only shown on their
exhibition area but also frequently found in
other areas. The number of competitors in
this field increased continuously. The
competitive force of big publishing houses
such as CITIC Publishing House, China
Machine Press, Posts & Telecom Press,
China Financial & Economic Publishing,
Publishing House of Electronics Industry,
etc. remained very strong. New titles in
series published by Oriental Press,
Volumes Publishing Company Yunnan

and

Scientific and Technical Press, Higher
Education Press attracted a lot of people's
attention too, e.g. "Resign, Such Cadres!
from Japanese edition, series of "Fortune
Trees" from German edition, as well as
"So, It Wins the Champion"”,
"Against the Traditional Sales", etc. Some
new hot points in certain subcategories had
also very good performance. For example,
new books were concentrating on blocks of
leadership, rich guru's biography ... and the
index of salability potency increased
greatly.

Sale

L eader ship -- New and Hot Topic

Maybe, due to the fact that the newly
closed Annual Meeting of Chinese
Enterprise Leaders 2003 was entitled "New
Leader -- Commercial Force Determining
the Future”, and the Scientific Research
Leadership was recently
established in Beijing, government officers,
scholars and business men concentrated
spontaneously their interest on the leading
capability and the publishing circle followed
immediately the flow. On the BBF 2004,
China Machine Press, Publishing House of
Electronics Industry, CITIC Publishing
House, Time-Economy Press, China
Development Press, etc. were primarily
introducing their books on leading skill,
training strategy and training program of
leading capability. We believe that the topic
of leading capability will be the hottest one
on the financial and economic book market
in 2004.

Institute  of

Rich Guru's Biographies —
Concentr ation

10



A publishing colleague said that 2003 was
a bibliographical year of the Chinese
literary market. In early 2004, high quality
biographies of high level financial and
economic persons were introduced. In its
stand, CITIC Publishing House had even
set a gallery of famous financial and
economic persons with their big color
photos hanging on the wall. Its books
“Memoirs of Rockefeller” etc. were praised

by many book agents. China Youth
Publishing House had published
“Biography of Carrie Fiorine” and

“Biography of Steve Baurmer”; China
Machine Press had its “Life with Wealth:
Autobiography of Carnegy, Iron and Steel
King”; Huaxia Press had its “Guo Dhin and
10 Years of Favorable Turn in IBM", Harbin
Press had its “10 World Outstanding
CEOs” and Time-Economy Press had a
series of works on foreign family
enterprises. At the same time
entrepreneurs at home became also
heroes of biographies. Books such as
“Zhang Ruimin Said So and So" were
published by Zhejiang People's Publishing
Press. So, for this subcategory of books,
ordering activities were only an overture of
this market symphony.

New Economic Management
Theory -- The Starter

In the category of economic management,
new theory books are most easily to
become bestsellers. Masters of economic
management and world top counseling
companies of enterprise management
make always hard study to experiences of
company successes and failures, summing
up them to find their laws and theories. The

birth of a theory means a new market
opportunity for publishers. But to propagate
a new thinking, it may not be enough for
them, to print only the book or to introduce
it from abroad. Following a relatively silent
or quiet book market in 2003, this
flourishing book Fair in early 2004 made
people see some new hope. We can
enumerate key new books for this year:
“ 4+2, Why It Is Really Effective for
Enterprise” and "Discover Your Advantage
in Sales" by Hua Zhang Co., of China
Machine Press, "Most Excellent Thinking”
by CITIC Publishing House, "Down with
Murphy Law" by China Financial &
Economic Publishing, etc. But how will be
the market for these books — It may
depend on market management of their
publishers.

Fundamental Textbooks  of
Economics and M anagement
Sciences -- Collision

After a hot competition in the field of detail
market of financial and economic books,
there were also fierce concurrences in
textbook publishing activities. Some large
scale publishing houses had their
influential  fundamental textbooks in
categories of economics and management
sciences, e.g. classic textbooks by renown
authors Samulson, Mangun, Parkin... At
present, the 4 fundamental economic
textbooks listed before other American
ones were all published in China and the
most part of 20 leading works were
introduced. As what we knew, the first
bestseller of these books "Fundaments of
Economics — 4th ed." by Schiller had
appeared on the market after the Spring

11



Festival. But we can say that there is
comparatively some space for publishing
managerial courses, though the
competition in this field will be more and
more sharp. Compared with popular
financial and economic books, the effort put
by publishers to promote these new books
was intense Poster, ads, book matrixes...
all measures were taken. Some colleagues
believed that the performance of detall
market 2004 of those books was similar to
that of IT books 2 years ago. The quantity
of titles continued to rise but bright points of
sales were more difficult to be seen. So,
just like what had happened last year to
publishing industry of IT books, that of
management books would possibly turn to
educational ones. Other colleagues
thought that this phenomenon occurred
due to the fact that the revision frequency
and a revision in about 3 years accelerated
the probability of collision of new titles.

IT Books Bright Point
During the Shrinking Period

On the BBF 2004, the sharp decrease in
the quantity of published IT books was very
impressive. The numbers of books under
the full promotion of big IT publishing
houses were comparatively reduced, and
those by sci-tech presses and local
publishing houses apparently decreased.
Some colleagues held that sparkling points
in new book programs were rare or minime.
Mutual imitation made books similar. For
example there were several books with
“Zero" in their names. Nevertheless, there
points  for
subcategories. For series of “Black Magic
Cube", Tsinghua University Press

were brilliant books in

launched a propaganda campaign to assist
its pushing operations. But other peers did
not agree with this strategy. They insisted
that the time of publishing various books
based exclusively on a hopeful topic had
been past, and that readers would buy
single volume based on its contents and
price. Another characteristic of works in
computer category was the decrease of
their list prices, which was more apparent
for books with color illustrations, but the list
prices of books with black and white
rather stable. Peers
considered the price decrease measure not

illustrations were

suitable, because wise publishers should
decide the contents and editing style of
their interest. “My
Manisfesto of Independence" by Posts &
Telecom Press for girls learning computer
use was designed according to issues they
met when using their computers, for
example how to go shopping online, how to
try dress online, etc. The presentation of

books on readers’

this book was unique with bright rose as
main tone. We wish it a good chance on
the market. In books of good quality, the
quantity of high price books remained as
before, showing that publishers were more
qualified in fixing the price of specialized
books. In early 2004, digital issues were
hot topics of choice in publishing industry.
China Youth Publishing House and Posts &
Telecom Press issued serial books on
digital image processing technology.
Southern Press, a new comer in the IT
publishing industry, showed the possibility
of a small house to enter the subdivision of
the market and accumulate its force by its
books on electro-computerized accounting.

12



M edical Book Market — Calm

In the category of medical sciences, there
was no great change”, said publishers. But,
as the exam. of practitioners drew near,
relative textbooks and guidance books
were attractive. On BBF 2004, many
publishers exhibited their novelties in this
regard. Specialized houses as Peking
Union Medical College Press, People’s
Medical Publishing House and new comers
Beijing Broadcasting Institute Press and
CITIC Publishing House joined the
competition. Medical books by CITIC
Publishing Press were very attractive and
had arisen many senior fellows’ interest.
The leader of the Book Editorial Office of
this house disclosed their thinking of
development, saying that for the first batch
they will choose generally welcomed
examination books, atlases and
Chinese-English American practitioners
certification books as a starting point,
followed by taking exquisite authoritative
works and medical education books as
main trend, taking middle-aged and young
practitioners as well as students for doctor
and master degrees, as targeted readers,
and, in due time, they would also publish
popular medical books. "The naissance of
CITIC will bring new thoughts and changes
to the quiet and calm medical publishing”
said a senior colleague, “and it is surely a
good news for the medical publishing
industry." But there must be at least 5
years for CITIC to build its advantageous
strength in this field.

Popular health book market is comparative
more bustling. Books on how to maintain
psychological and physiological health by
Posts & Telecom Press, Publishing House
of Electronics Industry, CITIC Publishing

House and the 4th Military Surgeon
College Press were sold easily. Taking
close care of their economic management
books, the first 3 houses showed their
decision to develop new areas, based on
readers' needs. Many houses specialized
in medical sciences put their target on the
flourishing popular health books, too. But a
lot of medical editors were unsatisfied with
the bad quality of those books on the
market. Some senior editors pointed out
that health sayings in certain particular
health bestsellers were fundamentally
wrong. But, at the same time, specialized
houses took delight in putting their entire
effort on monographies, and remained far
away from the popular market. So, the
presentation and promotion measures for
their popular sanitary books exhibited on
BBF 2004 were too general and too
insignificant.

13



Outlook of 2004

Financial and Economic Books

Review and Per spective

In 2003, there were remarkable changes in the market of financial and economic
books:

More publishers went into this area and more publications came out;

The consultation companies were much more active in the planning period;

The corporation purchases were very much increased;

Publishers made much more efforts on sales and much more cooperation with main
medig;

“The Economist Forum” series and other economic books were welcomed by the
market.

At the same time, there was no bestsdller sold over one million copiesin 2003.

The market of management reference books is going up. The books of strategy
management, performance management, finance management, sales management and
quality management are published much more than before. The books such as
“Balanced Scorecard” and “Six Sigma’ will continue to be hot in 2004. More
reference books of management from Japan and Korea will be imported. In 2004,
there will be more books about job-hunting in the market.

In 2003, more financial textbooks were sold. And in 2004, this trend will be
continuing. The competition will continue between the following publishers: People’ s
University Press, China Machine Press, Tsinghua University Press, Higher Education
Press. The publication quality and service will be more important this year. The
editor’ s qualification, the salesman’ s qualification and the brand will be more
important too. Foreign famous textbooks, such as “Principles of Economics’,
“Management”, have been imported. The presentation of textbook has been much
more improved.

We can expect that in 2004 there will be more publishers to participate in the

competition in the market of economy and management books. We can pay more
attention to strong publishers with accumul ated experiences and abundant resources.

14



Financial and Economic
Textbooks: New Comers Made

no Great Changesin ThisArea

In 2003, more and more new publishing
houses joined the competitions in
publishing  financial and  economic
textbooks. The noticeable publishers were
China Machine Press, Tsinghua University
Press and Higher Education Press. One of
the key tasks of the China People’s
University Press was to revise a batch of
classic textbooks of standing sales and to
develop a series of textbooks of emerging
subjects. In general, the whole situation
was smooth with a little increase. It is
estimated that there will be a better
development in 2004: China Machine
Press is doing well in the importation of
teaching materials; Higher Education Press
will focus its effort on general development,
providing value-added services to their
products; Posts and Telecom Press is
holding a number of valuable foreign
teaching materials; CITIC Publishing
House is also trying to enter financial and
economic textbooks publishing. In 2004, it
is worth paying attention to the
development of Tsinghua University Press.

In textbooks for vocational and professional
schools there are competitions among
publishers. Such as Higher Education
Press, Northeast University of Finance and
Economics Press, China Financial &
Economic  Publishing and Economic
Science Press. In 2003 People’ s University
Press set up a vocational education
department to meet the challenge of the
market. The publishing in this area will still
be hot in 2004.

Financial Fable: Five Factorsto
Be a Bestseller

The report from OpenBook Consulting,
which is one famous Chinese consulting
company, showed that in 2003 the market
share of financial fable books was surely
increased. The noticeable titles were
“Willingness” by China Machine Press,
“Boiling the Three Kingdoms” by CITIC
Publishing House, “Gung Ho!” by
Publishing House of Electronics Industry,
“One Minute of Yourself” by Hainan
Publishing House, and “The Fred Factor”
by Jieli Publishing House. In 2004, the
market share of books in this area will still
be increasing.

Remarkable books of 2003 were not only
imported editions, but also native editions.
This was quite different from past years.
For the imported and translated books,
many titles with bad sales in original market
had outstanding sales in Chinese
mainland. For example, “Seven Habits of
Highly Effective People’, which had not
excellent performance since it was
published in 1996 in USA. But in recent two
years it had wonderful sales in China.
Another example was “The Fred Factor”,
which was only a self-supporting book in
United States. Besides factor of the
distribution  channel and  promotion
capability, another important element in
title choice should be its suitability to the
country condition. So, there are also large
potential market risks in purchasing the
copyrights of foreign new books.

A remarkable native book of 2003 was
“Boiling the Three Kingdoms” by CITIC

15



Publishing House. It was published with a
better thought and under a better choice of
carrier. So it was sold successfully, while,
other financial fable titles by mainland
authors had not the expected result. As a
matter of fact, the market of financial fable
books is easy to enter. The entering cost is
not very high, and the exit cost is not high
too. So, many publishing houses have
joined into the publishing of this kind of
books. But, in the future, to enable winning
in the competition, the publishers will pay
more attention to the topic selection, and
sales capability. The successful distribution
of 200 thousand copies of “The Fred
Factor’ showed that not only the topic
selection met the reader’ s tastes, but also
the group sales from one trade to another,
opened the door of retail market.

A possible bestseller of financial fable book
should have the following factors: a
sensitive title, a better thought, an image to
be easily accepted (it is better in cartoon),
and, a fair tale. It is better if the book can
be read through within one hour or one
day. Along with the indepth of the
innovation, the way of foreign publishing
operation will be introduced to and
absorbed gradually by Chinese publishers.

Job-Hunting: The Market of
Such Books Much Greater

Psychologically self-helping and
job-hunting books had a better sales record
in 2003. “Willingness™, “ No Excuse!” and
“ Which Kind of People Are You”

published by China Machine Press swept
up a wind of psychology and job-hunting
book publishing. A great number of readers
were attracted by those books. The
reasons in this respect are as follows:

The first is the change of the social roles of
employees. How quicker and wiser to
become a good employee is a question
they need to know.

The second is that the cohesion in the
business team becomes more important.
Because of the fierce market competition,
from manager to common staff, everybody
has to know what to do and how to do.

It is believed that in 2004 psychological and
job-hunting books will still have a certain
market. But it will not be as hot as in 2003.
In 2004, the reconstruction of the economic
systems will be much deepen, the
enterprise transformation will be much
advanced. People may take more concerns
to subjects such as career designing and
employment planning. It is believed that the
books in this field will be welcomed.

More Management Reference

Books Needed

Management reference books accounted
for quite a large part of imported financial

16



and economic books. In this category, a lot
of  subjects, such as: strategic
management, performance management,
finance management, sale management,

as well as quality control, etc. are
welcomed.
In 2003, the sales of performance

management and sale management books
increased faster. It was worth mentioning
that, in USA there was an apparent market
increase in this field, with “ Six Sigmd’ as an
example. The sales had a very large
increase, not only in titles but also in
copies. Generally speaking, this is a
comparatively steady -going market.
Possibly this sale increase comes from
enterprises’ demands.

In China, the market for management
reference books is now going up.
Comparatively large publishers in this field
remain to be China Machine Press, CITIC
Publishing House, Tsinghua University
Press and Ewen Publishing Center. Some
of them are especially qualified in business
of foreign copy rights. Old economic
publishers have also market potential, e.g.
Guangdong Economy Press, China Textile
Press, and Enterprise Management
Publishing House, etc.

“Balanced Scorecard” made a scene in the
management reference books market in
2003. Its feature was its three-in-one:
strategic management, performance
management, finance management. From
this point of view, it was the most powerful
management tool in the circle at present.
“Practical Guide of Balanced Scorecard” is
appraised as one of the best titles in this
field. Another book, “Balanced Scorecard -
China Practice”, has also attracted a lot of

Chinese readers and it has written a better
sales record.

The main sales method for management
reference books 2003 was to pay more
attention to interaction between publishers
and readers, for example, foreign authors
came to China to give lectures. And in the
co-cultivated market by authors and
publishers, it brought up many new sources
to enlarge the market. But, there are also
problems at present, for example, lack of
real enterprise cases in these books,
especially lack of cases to prove the
increase of enterprises’ market share,
services or profits.

In 2004, it is estimated that the
management reference books from Japan
and Korea are likely to be introduced much
more, e.g. field management and precise
production. There will also be some
increase in the reference books of strategic
management.

MBA Textbooks: Contents Much
Updated, Sales Much
Competitive

In general, the publishing of MBA textbooks
is very good, and the market competition is
quite fierce. So far, there are only 40
thousand MBA students in Chinese
mainland. The market is not big, but it has
drawn many eyes from publishing houses.
One of the reasons is that the basic
textbook market is strongly held by two
Chinese  major  publishers: Higher
Education Press and People’ s University
Press. It is hard to go cross this market
barrier. The second reason is that MBA
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education pays much attention to the
diversification of textbooks, as well as their
updated and fresh contents.

In 2003, the textbooks of imported edition
still took a large proportion in the market.
For example, core MBA
“Operations Management for Competitive
Advantage (9th Edition)” and “Corporate

courses

Finance” both written by Rose, and
published by China Machine Press. had
became main textbooks in the MBA
colleges. Other publishers, such as
People’s University Press, Northeast
University of Finance and Economics
Press, China Financial & Economic

Publishing and Posts and Telecom Press,
had good sales of imported MBA
textbooks, too.

Some MBA textbooks which were imported
earlier have past the market trial, and still

hold the leading market position. The
examples are “Managerial Economics:
Applications, Strategy and Tactics” and

“Operations Management for Competition
Advantage” published by China Machine
Press. In the aspect of new books,
“Strategic Management; Competitiveness
and Globalization (4th Edition)” published
by the same publisher are welcomed by
more and more college teachers of
strategic management courses. One of its
main characteristics is its fine structure. It is
designed according to the trend of
planning, decision-making and executing of

the strategic management, suitable to the
teaching practice of Chinese mainland
teachers.

Books on EMBA series by China Financial
and Economic Publishing were also
important. They had been major EMBA
textbooks abroad, and had drawn much
attention as soon as they were introduced
to China. Besides, CITIC Publishing House
had also obviously increased the
publishing strength in this field. Posts and
Telecom Press were doing well in the
respect of book designing and binding, for
example, the book “Organizational
Behavior” had a particular and unique
presentation style.

In 2004, the sales competition in this field
will be even fiercer. The publishers will pay
more attention to the business operation
and innovation. For example, book sales is
integrated  with  teaching
professional and academic conferences,
and is promoted in the period of student
recruitment.  Some  publishers  with
traditional sales method in the past years
are also aware of the importance of the
promotion. You can see these publishers
here and there in many promotional
occasions. At present, the market is calling
for textbooks with native contents in this
field, especially tose with more practical
Chinese cases. As a result, the differences
among publishers’  capabilities in book
subdivision market will be greater.

seminars,
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Month ending
February 2004

T0p15 Fiction Bestsellers of China

Prev. Pos Pos Title Price (RMB)
1 1 Never-Flowers in Never-Dream 20.00
2 2 The Fantasy City 18.00
6 3 You Make It Happen 16.00
3 4 Three People in Our Family 18.80
9 5 That Guy Is Smart! 18.80
8 6 Two or Three Things 20.00
5 7 Reflection in Left hand, Time in Right Hand 16.00
/ 8 Green FOX [ney] 28.50
11 9 Can Not Bear the Life 23.00
12 10 Love spell 20.00
/ 11 The Dream of Star [peyj 16.00
/ 12 8848 {Mad for Music's Codal 15.00
4 13 Cell Phone 18.00
/ 14 Norwegian Wood 18.80
/ 15 Far from Cherry [peyj 23.00

Month ending
February 2004

T0p15 Non-Fiction Bestsellers of China

Title Price (RMB)
2 1 No Excuses! 15.80
1 2 Boiling the Three Kingdoms 26.00
7 3 Execution (The Discipline of Getting Things 29.80
Done)
/ 4 Preventive Manual on Bird Flu [neyj 3.80
4 5 The Weakness of Human Being 25.00
3 6 Willingness 16.80
/ 7 Reach the Health Express (2} [pey) 16.80
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Prev. Pos Pos Title Price (RMB)
5 8 Seven Habits of Highly Effective People 19.00
9 9 Who Moved My Cheese? 16.80
10 10 | Take Only US$3,000 for Traveling All Over 25.00
the World
6 11 Ten Records of Foreign Affairs 48.00
13 12 Scrolls For Success 38.00
14 13 The Greatest Salesman in The World (with 16.80
illustration)
8 14 A Message to Garcia (Hardcover) 16.80
/ 15 Bill Gates’ 11 Rules [nenj 16.80

Month ending

Febru

ary 2004

T0p15 Children's Bestsellers of China

Prev. Pos Pos Title Price (RMB)
/ 1 Nezha Legend (10) nenj 9.80
1 2 Potter and the Order of the Phoenix 59.00
2 3 Nezha Legend (8) 9.80
/ 4 Nezha Legend (9) [nenj 9.80
3 5 Nezha Legend (6) 9.80
4 6 Nezha Legend (7) 9.80
9 7 Nezha Legend (2) 9.80
8 8 Nezha Legend (1) 9.80
13 9 Nezha Legend (3) 9.80
12 10 Nezha Legend (4) 9.80
6 11 Nezha Legend (5) 9.80
14 12 Little Doudou by the Window 20.00
10 13 Harry Potter and the Prisoner of Azkaban 26.50
5 14 Harry Potter and the Sorcerer’ s Stone 19.50
7 15 Harry Potter and the Goblet of Fire 39.80
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A Survey on Chinese Farmers
Zhongguo Nonamin Diao Cha

» HE
H g = After visiting more than 50 villages in Anhui
4 RE Province in East China to interview thousands
"":f""' of farmers, the writers presented a vivid
b 'ﬁE picture of the rural areas.
:
Language: Simplified Chinese
Author CHEN GUI DI ; CHUN TAO
Publisher People’s Literature Publishing House
Data: 1/2004
ISBN: 7020044360
Format: 460 Pages, big 16-mo, Paperback
Price: RMB 24.00

S|
He

Report on Death Penalty
(Si Xing Bao Gao)

It is a novel concerning Death Penalty system
in China. With analysis to several cases in
Luocheng , China, this book leads readers to
think about death penalty system of China.
There are many discusses on the “abolish of
the death penalty” and many other topics.

Language:
Author
Publisher
Data:
ISBN:
Format:
Price:

Simplified Chinese

Pan Jun

People’s Literature Publishing House
1/2004

7-02-004375-5

277 Pages, 32-mo, Paperback

RMB 28.50
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My Remembered Stories

(Wang Shi Bing Bu Ru Yan)

& : This book is a memory of the author Ms. Zhang Yihe.
= But it is not an intact reminiscence. The author has
S her own special life experience, deep Ilife
‘fif L observation, and unusual literary talent. On this
;" book she records several famous contemporary
g persons and she leaves for history some valuable
shaies real incidents. Ms. Zhang Yihe is the daughter of Mr.
Zhang Bojun who was a famous person in the new
China’s history.
Language: Simplified Chinese
Author ZHANG Y1 HE
Publisher People's Literature Publishing House
Data: 1/2004
ISBN: 7020044409
Format: 335 Pages, small 16-mo, Paperback
Price: RMB 35.00

Three People in Qur Family

Wo Men Sa

Biography of Qian Zhongshu by the eminent writer
who at the age of 92 recorded his knowledge of the
literary giant's private life.

Language:
Author
Publisher
Data:
ISBN:
Format:
Price:

Simplified Chinese

Yang Jiang

SDX Joint Publishing Company
200377

7108018802

165 Pages, 32-mo, Paperback
RMB 18.80
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Green Fox

(Qing Hu)

Following his publisher what was to be his
best-selling memoir, "My Life Philosophy",
well-known writer Wang Meng established "Green
Fox™ (Qing Hu), published by the People’'s Literature

di Publishing House. The new novel is hot off the
j'fj‘;'* presses and a little different from his previous
::,5: novels. In the novel, Wang portrays a heroine who is
Ly constantly thirsting for true love and does not
hesitate in letting her passion show. As a result, she
is anathematized by the people around her in her
youth. Despite her overnight success in literary
creation, she still gets nowhere in her love life.
Language: Simplified Chinese
Author Wang Meng
Publisher People's Literature Publishing House
Data: 172004
ISBN: 7-02004391-7
Format: 335 Pages, small 16-mo, Paperback
Price: RMB 28.50

2003
RN

2003 Selection of Mid-Length Novels

A collection of the best Chinese novellas in 2003.

Language:
Author:
Publisher:
Data:
ISBN:
Format:
Price:

Simplified Chinese

People’s Literature Publishing House, ed
People's Literature Publishing House
200471

7-02-004446-8

711 Pages, 32-mo, Paperback

RMB 29.80
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Happy Monkey Year

(Jia Shen He Sui)

The encyclopedia series introduce Chinese ethnic
culture and folk arts of different area and ethical,
telling in Zodiac form and published one book per
one year. A total of 12 volumes will be published.
The first one, with 500 color pictures, was published
in October 2003. The contents include: Convention
of the Chinese Lunar Year; Culture of the Zodiac; The
Monkey Year.

Language: Simplified Chinese
Author: People’s Publishing House
Publisher: People’s Publishing House
Data: 1072003

ISBN: 7—102—02850—4

Format: 277 Pages, small 16-mo,
Price: RMB 198.00

Talking About CHUAN CAl

(Chuan Cai Za Tan)

A book written around Chinese Chuan Cai(Szechwan
Cuisine). It contains several parts: The History and
Culture of Chuan Cai; Famous Person Talks about
Chuan Cai; and essays about Chuan Cai, etc.

Language: Simplified Chinese

Author: CHE FU

Publisher: SDX Joint Publishing Company
Data: 172004

ISBN: 7-108-01983-3

Format: 288 Pages, 32-mo, Paperback

Price: 15.60
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Self Guided Tour Book — China

2004 edition Self Guided Tour Book - China,
including 544 pictures, 96 circulation map, telling
149 city, 1528 showplace.

Language:
Author:
Publisher:
Data:
ISBN:
Format:
Price:

Simplified Chinese

Shanxi Normal Univervity Publishing House
Shanxi Normal Univervity Publishing House
200471

7—5613—2834—6

733 Pages, 32-mo, Paperback

RMB 36.00

A Primer of Beijing Opera

Beijing Opera's appeal lies not only in the richness
of its performances, but also in the diversity of its
productions. The twenty-six stories introduced in
this book have been selected from the two hundred
most frequently performed Beijing operas. We hope
that reading them will give you insight into both the
lives and culture of the Chinese people.

Language:
Author:
Publisher:
Data:
ISBN:
Format:
Price:

English
Presented by Ministry of Culture, P.R.C.
Foreign Languages Press

RMB 50.00
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Publishing House: Xinhua Bookstore Head Office
Author Interview : Chen Ran

Xinhua Bookstore
Head Office

Xinhua Bookstore head Office, a wholesale enterprise for publications and
audiovisual products, was founded in 1951.1t has experienced several stages in its
development, including the stages of centralized management of Xinhua
Bookstores at all levels throughout the country, gradual delegation of
administrative powers to lower levels, and in 1987, becoming an economic entity.
Xinhua bookstore Head Office has adhered to a market-oriented principle, and
actively promoted the agent system, consignment sale system and marketing
system. It has worked out and implemented a
far-sighted strategy, with wholesale of prompt
publications and publications to be published in
the future as the main business, the
development of a publication distribution
network and the e-trade market as the
foundation, and the retail trade at large chain
stores and “Xinhua newsstands” in

communities as the market support. Xinhua

Bookstore head Office has established a
nationwide marketing network, a storage and transportation network and an
account settlement network. Xinhua Bookstore Head Office also publishes two
newspapers — China Book Business Report and Xinhua Bibliography Paper.

Xinhua Bookstore Head Office has seven functional departments, six operational
departments, such as The Beijing Wholesaling Company of Xinhua Bookstore Head
office, four companies, such as Xinhua Audio-video Rental & Distribution Co., Ltd
and two newspaper offices, with a total staff of 757 people.

Over the past 50 years, Xinhua Bookstore Head Office has published a total of 4.2
billion copies of books of 1.1 million different titles, and recorded a total turnover of
RMB 15.1 billion-yuan. China Book business Report has become one of the trade’s
leading newspapers in China, while Xinhua Bibliography Paper has been listed as a
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leading professional newspaper for subscriptions to publications and disclosure of
information, exercising a significant influence on the domestic trade of publications.
The newspaper also has an overseas edition.

Chen Ran & Her "A Private Life""

Writing with a difference

Chen Ran used to wear her hair short, so short
that one of her interviewers, Xiao Gang from the
Chongqging Academy of Arts, couldn't resist
asking her if her haircut carried any symbolic
meaning.

"Does it look bad?"

Chen smiled, answering his question with a
question of her own.

"Not at all. It is pretty, and different.”

"l like to be different,” Chen said, thus settling that question.

Evidently, Chen prizes eccentricity, a mark of her uncompromising individuality and
independent will, more than anything else, even if it means she has to endure the
loneliness that always come with alternative thinking.

Her heroines are often portrayed as atypical girls who alienate themselves from any
form of group that demands its members speak in one voice, and who accept and
even deliberately adopt a marginalized existence. Similarly, in her literary career
Chen has also steered clear of the commonly trodden road.

She describes her career as "toiling along a narrow track beyond mainstream
literature.”

"The pleasure of becoming part of a group is something that seems forever beyond
me." These words, spoken by the protagonist Ni Niuniu in "A Private Life," could well
be applied to the author herself.
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Since she started writing in the early 1980s, she has never attached herself to any
domestic literary trend, or accepted any Chinese literary award.

Because of her delicate and youthful features, which belie her 42 years, some
members of the media seem compelled to refer to her as a "pretty woman writer,"
a term which has gained some currency in recent years in defining some young
female writers who are stars of fashion and advocates of alternative lifestyles.

But Chen sees the term more as a derogatory misunderstanding than a compliment.
"I never write for fashion. On the contrary, | always sound an alarm against
fashionable things," she said.

"First and foremost, writing is for me a need, a means of self-expression. If one day
I no longer feel the impulse to say something, | will stop writing."

For about 20 years, Chen has been living spiritually through her writing.

"Every morning | sit at my desk with a glass of fragrant green tea close at hand. The
trunk and branches of my contemplation, when ‘watered' by the tea, grow rapidly
like a tropical plant.”

Some of Chen's best-known stories have plots that share elements of Chen's own
life: The divorce of her parents in her childhood, living with her mother for a time in
a rented house in a desolate nunnery when she was a teenager, studying and her
following teaching experience in Beijing Normal University, and a short sojourn
abroad. Since coming back from overseas, she has been working as an editor in the
Beijing-based Writers' Publishing House.

So are "A Private Life" and other stories written by Chen actually about her own
private life?

Not at all. "As far as the content of my work is concerned," said Chen, "I can only
say that they embody the life attitudes and psychological moods of the particular
moments of my life when they were written. Beyond that, the details are
fabrications of my mind."

A constantly repeated refrain in "A Private Life" is "time elapses, but | am still here,"
the heroine's own recognition of her stubbornly uncompromising attitude towards
life.

But in Chen's real life, time elapses, and she, willingly or unwillingly, goes along
with it. She has been going through some clearly recognizable psychological
changes in recent years.
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