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Reporter: In your story, is the cell phone a metaphor? 

Or a signifier?  

Liu Zhenyun: My novel is all about the cell phone, 

but essentially it depicts men's talk and his 

conversations. People talk very quickly, and 

sometimes are long-winded, now they have mobile 

phones. Very often, we can now see people walking on 

the street, talking to themselves, crying their hearts out one moment and 

suddenly roaring with laughter the next.  

Now that we have the cell phone, people are more likely to be forced to 

reinterpret the truth. The cell phone may changes people's relationships. 

In such a sense, it becomes a grenade. (The poster of Cell Phone is designed 

and decorated as a grenade.)  

Reporter: A philosopher once said that language was created to express 

human thought. But once it came alive, it seemed to have a life of its 

own. It usually denies, disassembles and distorts man's real thinking. 

Does Cell Phone convey a 

similar idea?  

Liu Zhenyun: Yes. Your words 

form the idea system 

step-by-step. It's hard to 

justify a lie without the 

fabrication of another story. 

So you have to make up story to 

justify the first story. These 

lies gather together, 

controlling and wrapping 

around man's state of mind. 

For instance, supposing you're having a meal with a beautiful lady, and 

your phone suddenly rings. It's your girlfriend. "What are you doing?" 

she asks. "Eating with writer Liu Zhenyun," you reply. But if she longs 

for further confirmation and asks, "Let Liu on the phone then..." See? 

You have to make up another story.  

Reporter: Previously, your work has been full of metaphors and signifiers 

that were fantastical and mysterious and broke the logic of time and space.  

(novel) 

(LiuZhenyun)  
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Yet, your latest which has been turned into Cell Phone the film and has 

been chosen by director Feng Xiaogang for its more "normal" and popular 

narrative style. Is this a signal of a change in direction and a return 

to your artistic roots?  

Liu Zhenyun: For example, one doesn't like talking to begin with, then 

we find we keep talking all day long over certain periods, and then later, 

keep our mouths closed again. You must understand that the latter 

"silence" is different from the first silence. Similarly, when I began 

to write, I liked to write in a more complex way. After accumulating 

experience, I became fond of writing in a simple way again. Of course, 

"simple" doesn't mean rough.  

Reporter: It is said that the Spanish painter Pablo Picasso showed a 

talent for realistic painting when he was very young. But he gave it up 

later. One reason is that realistic painting had reached its apex and 

nobody was expected to surpass their predecessors. Did you change your 

writing style for the same reason?  

Liu Zhenyun: No. A writing career comprises varied stages. You may be 

fond of this in one stage and then turn to that in a later one. The 

continuous change of writing style indicates the boundless vitality of 

a writer. It means he is alive and keeps searching.  

Reporter: Do you think you've reached the high point of your career or 

are you still in the ascendant?  

Liu Zhenyun: There are two kinds of movement in one's life. One is of 

achievement, such as participating in many football competitions in which 

scoring goals means you will win; the other is for failure, like high 

jumping. In that case you come to an end the moment you bump the pole. 

Writing is an activity that searches out failure. Before writing, you feel 

good; after finishing it, you find you're in a complete mess. The 

exhaustion of a writer is not due to the shortage of his thoughts but the 

lack of his life experience. If you don't know what's going on outside, 

you cannot depict life as it really changes.  

Reporter: What do you want to tell the readers?  

Liu Zhenyun: You can only do one really good thing in your whole life. 

It's totally different between wanting it to be really well done and it 

being done really well. I want to be a good writer and I am still trying  
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my very best to be. If you notice that Liu Zhenyun is something different 

from other writers, you might have recognized I've never stopped searching 

all this time. I don't know when I will find it. But all my work constitute 

the process of seeking.  

Reporter: What do you think a good writer should be?  

Liu Zhenyun: In my opinion, a good writer should find 

himself expressing his individual thoughts and 

feelings of the world. Real creativity doesn't occur 

in the period of the writing itself. In fact, it happens 

earlier than that. As you have to look for it. If your 

points of view were the same as others, your work would 

be completely meaningless. Besides, whether or not it 

is unique, the answer is only knowable once the work 

is complete.  (China Daily) 

 

 

 

(flim) 
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2002 China Audio Products Publishing Quantity 

(Total) 

 Audio-Tape Digital Video 
Disc(DVD-A) 

Compact Disc (CD) 

 Total Total Total 

 Title 10,000 
copies 

Title 10,000 
copies 

Title 10,000 
copies 

Total 8598 19662.42 7 0.40 3691 2915.98 

I. Domestic 
Music 

7804 17151.24 7 0.40 2846 1919.09 

Song 988 1036.05 6 0.30 1293 982.82 

Instrumental 

Music 
340 168.82   1007 560.51 

Opera 558 277.86 1 0.10 72 82.71 

Folk Art 134 16.78   32 18.92 

Cultural  

Education 
3622 12315.15   296 200.50 

Language 2089 3298.18   90 54.06 

Language: 
Children 

1135 834.11   287 171.07 

Others 73 38.40   56 19.57 

II. Imported 
Music 

790 2508.48   845 996.89 

Classical Music       

Modern Music 45 51.01   180 131.62 

Pop Music 493 2053.04   597 800.46 

Cultural  

Education 
247 403.56   63 60.71 

Others       

III. External 
Cooperation 

4 2.7     

 
 

Data 

2002 China Audio Products 
new and reprinted edition 
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2002 China Audio Products Publishing Quantity 

(in detail) 

 

 Audio-Tape Digital Video Disc (DVD-A) Compact Disc (CD) 

 New Reprint New Reprint New Reprint 

 Title 10,000 

copies 

Title 10,000 

copies 

Title 10,000 

copies 

Title 10,000 

copies 

Title 10,000 

copies 

Title 10,000 

copies 

Total 4137 6776.69 4461 12885.73 7 0.40   2659 2215.46 1032 700.52 

I. Domestic 

Music 

3666 5036.20 4138 12115.04 7 0.40   1995 1339.85 851 579.24 

Song 359 373.11 629 662.94 6 0.30   691 498.09 602 484.73 

Instrumental 

Music 

123 105.49 217 63.33     860 498.28 147 62.23 

Opera 218 223.10 340 54.76 1 0.10   42 79.98 30 2.73 

Folk Art 59 6.85 75 9.93     27 18.55 5 0.37 

Cultural  

Education 

1759 2874.26 1863 9440.89     273 186.48 23 14.02 

Language 1085 1423.76 1004 1874.42     63 41.01 27 13.05 

Language: 

Children 

449 398.39 686 435.72     216 143.65 71 27.42 

Others 63 29.63 10 8.77     39 17.46 17 2.11 

II. 

Imported 

Music 

471 1740.49 319 767.99     664 875.61 181 121.28 

Classical 

Music 

            

Modern 

Music 

16 46.40 29 4.61     151 129.03 29 2.59 

Pop Music 307 1634.30 186 418.74     445 681.77 152 118.69 

Cultural  

Education 

143 58.92 104 344.64     63 60.71   

Others             

III. 

External 

Cooperation 

  4 2.7         


